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years.20 Certainly, expatriates working in the Netherland 

tend not to be short of compatriots. All nationalities can be 

found in Amsterdam, drawn there, as they always were, by 

commercial prospects, making the city a home-from-home. 

The Netherlands was the fi rst truly commercial civilization 

of the world, making it the fi rst also to embrace fully and 

incorporate naturally what is different about the other 

peoples and cultures of the world.
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Integrity is at the 
heart of everything 
that we do

Cost of living in Europe 2009

European Ranking City Worldwide Ranking

 1 Moscow 3

 2 Geneva 4

 3 Zurich 6

 4 Copenhagen 7

 5 Milan 11

 6 Paris 13

 7 Oslo 14

 8 London 16 

 9 Rome 18

 10 Helsinki 19

 11 Vienna 21

 12 Dublin 25

 13 Athens 28

 14 Amsterdam 29

 15 Bratislava 30

 16 Madrid 37

 17 Luxembourg 38

 18 Barcelona 38

 19 Brussels 41

 20 St Petersburg 46

1 = most expensive / 20 = least expensive

Source: Mercer, Cost of Living Survey 2008, Top 50 Cities

Quality of living in Europe 2009

European Ranking City Worldwide Ranking

 1 Vienna 1

 2 Zurich 2 

 3 Geneva 3

 4 Dusseldorf 6

 5 Munich 7

 6 Frankfurt 8

 7 Bern 9

 8 Copenhagen 11

 9 Amsterdam 13

 10 Brussels 14

 11 Berlin 16

 12 Luxembourg 19

13  Stockholm 20

 14 Nurnberg 23

 15 Oslo 24

16  Dublin 25

 17 Hamburg 28

 18 Helsinki 30

 19 Paris 33

20  Lyon 37

1 = highest quality of life / 20 = lowest quality of life

Source: Mercer, Cost of Living Survey 2008, Top 50 Cities
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Frugality ensures 
a sober and effi cient 
approach

Quality of life

Country Score

Austria 9.71Austria 9.71

Luxembourg 9.21Luxembourg 9.21

Denmark 9.08Denmark 9.08

The Netherlands 8.74

Sweden 8.65Sweden 8.65

Germany 8.54Germany 8.54

Finland 8.49Finland 8.49

Belgium 8.47Belgium 8.47

Ireland 8.00Ireland 8.00

Spain 7.85Spain 7.85

Source: IMD Business School 2007
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Holland Financial Centre has an outstanding knowledge of 

where the competitive advantages of the Dutch fi nancial 

services industry are the strongest. 

– Sustainability and fi nance. 

– Retirement management. 

– Financial logistics. 

– Securities Trading. 

Are you in one of these businesses? If so, there is now an 

easy source of information and access to people who can 

help you in any or all of these fi elds. It is called Holland 

Financial Centre (HFC). You are welcome to contact us. 

Holland Financial Centre

Gustav Mahlerplein 109-111

1082 MS Amsterdam

T + 31 (0) 20 550 5860 

E info@hollandfi nancialcentre.nl

www.hollandfi nancialcentre.nl
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TransparencyTransparency is 
a clear view on 
making decisions

Van Moof / www.vanmoof.com

Contact us Colophon




